J[ = GiesBusiness Marketing Course Plan Checklist

While this degree plan is intended to provide you with accurate information, the final responsibility for knowing and completingdegree
requirements is your responsibility. Course offerings and enrollment restrictions should be confirmed with your DegreeAudit Report (DARS)
and the Course Explorer. It is strongly recommended that you meet with your Academic Advisor at least once per semester.

Get Started

Student Name:

Advisor Name:

University General education Business Core Requirements

LJComposition | COBUS 101 CICMN 101 or CMN COOBADM 210
[JAdvanced Composition* First semester Fr, ICT, & OCT; 111/112 Soph standing
[CLanguage Other Than English (LOTE) Fall only 01CS 105 CJBADM 211
CHumanities — Literature & the Arts or Hist & Phil Perspectives SDBhU[S 2d01 s o MATH 112 BADM 210 an CS 105 Soph
OHumanities — Literature & the Arts or Hist & Phil Perspectives D‘)’éjggéﬂg' CJECON 102 SDYEI”B A”SM 975
OWestern Cultures Jnr standing; BUS 201 LJECON 103 Soph standing
[INon-western CJBUS 401 JACCY 201 CJBADM 310
LJU.S. Minority Cultures Snr standing; BUS 301 ECON 102 or 103 Soph standing
CNatural Science & Technology OBusiness Core Math: LJACCY 202 CIBADM 320
OINatural Science & Technology Stat 100, Math 115, 220, Accr 201 Soph standing
X Social & Behavioral Science Completed w/Econ 102 & 103 221, or 234 JFIN 221 LIBADM 300
! ! : P ECON 102 or ECON 103 Jnr standing
X Social & Behavioral Science Completed w/Econ 102 & 103 CIBADM 449
*BTW 250 is recommended for Advanced Composition to fulfill IL CPA Snr standing
requirements

Marketing Major Core (3) and Electives (6 total)

Maior Core Maijor Electives- Select 6

CIBADM 322 Marketing Research BADM 320 CJBADM 311 Leading Individuals and Teams BADM 310 COBADM 331 Making Things Spring only

CIBADM 325 Consumer Behavior BADM 320 COBADM 312 Designing and Managing Orgs BADM 310 [JBADM 351 E-Business Management

CIBADM 420 Advanced Marketing Management COBADM 321 Principles of Retailing BADM 320 COBADM 360 Digital !\/Iarketmg.

BADM 320 JBADM 323 Marketing Communications BADM 320 COBADM 361 Marketing Analytics
[COBADM 324 Purchasing & Supply Management BADM 320 CIBADM 362 Introduction to Consumer Analytics
CIBADM 326 Pricing Policies BADM 320 COBADM 364 Social Media Marketing and Content
[OBADM 327 Marketing to Business and Govt BADM 320 Creation
CJBADM 328 Business-to-Business Selling LIBADM 365 New Product Marketing
[OBADM 329 New Product Development BADM 320 COBADM 374 Management Decision Models BADM 210
[OBADM 330 Brand Management [JBADM 378 Logistics Management

[CIBADM 382 International Marketing BADM 320

Sample Schedule Helpful Links

First Semester s ds t Third Semester Fourth Semester e Gies Groups
BUS 101 e aane el BUS 201 or Gen Ed BUS 201or Gen Ed e
ECON 102 or ECON 103 ECON 102 or ECON 103 ACCY 201 or ACCY 202 ACCY 201 or ACCY 202 || « study Abroad
Composition 1 or CMN 101 Composition 1 or CMN 101 Select 2-3 BUS Core of Select 2-3 BUS Core of interest: Study Abroac
CS105, BUS Core Math, or CS 105. BUS Core Math. or interest: BADM 210*, BADM BADM 210*, BADM BUS Core, .
Gen Ed Gen Ed. ’ 320 or ¢  Self-Service
LOTE, or Gen Ed or FIN 221 FIN 221
FIN 221, ACCY 201, orGenBd 3 'e4 "L OTE, Minor, or  Gen Ed, LOTE, Minor, or Major || *  UIUC DARS
Major
Fifth Semester : e  Course Explorer
BUS 301 or Gen Ed Sixth Semester Seventh Semester Eighth Semester
BUS 301 or Gen Ed BUS 401or BADM 449 BUS 401 or BADM 449 i
Select 2-3 BUS Core of Select 2-3 BUS Core of Interest: e or BAC e Registrar
Interest: BADM 210*, BADM - Advanced Composition Gen Ed or Elective

BADM 210*, BADM BUS Core, or  gApM 420

BU82(23$re, or FIN 221 Gen Ed or Elective Marl;e:?ng E:eci?"e 80‘”59 e  Office of Professional
FIN arketing elective Lourse
BADM 322 or BADM 325 DM 322 or BADM 325 Marketing Elective Course  Marketing Elective Course Development

Marketing Electi
Marketing Elective Course arketing Elective Course

BADM 210* can be taken in fall or spring semesters. Students will take BADM 211 after successful completion of BADM 210
Double majors with BADM require at least 12 hours of unique and advanced coursework. Students may declare and have registration
priority for two majors.



https://registrar.illinois.edu/academic-records/dars-audit/
https://registrar.illinois.edu/academic-records/dars-audit/
https://courses.illinois.edu/
https://giesgroups.illinois.edu/advising/home/
https://giesgroups.illinois.edu/gsa/home/
https://apps.uillinois.edu/selfservice
https://apps.uillinois.edu/selfservice
https://registrar.illinois.edu/academic-records/dars-audit/
https://registrar.illinois.edu/academic-records/dars-audit/
https://registrar.illinois.edu/
https://giesgroups.illinois.edu/bcs/home/
https://giesgroups.illinois.edu/bcs/home/
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Marketing Course Plan Checklist

Progress to Graduation

Gies Business

Suggested Courses based on career path

Branding & Consulting Product Innovation & Design

Pricing & Data Analystics

0 BADM 321 0 BADM 329 O BADM 364 DARS- Completed & In Progress
O BADM 323 0 BADM 330 [ BADM 360

0 BADM 324 0 BADM 331

0 BADM 330 DARS- Needs

Digital & Social Media Marketing Sales

0 BADM 321 [0 BADM 361 0 BADM 321 [0 BADM 330 Courses Remaining

OO0 BADM 330 [0 BADM 362 0 BADM 323

[0 BADM 351 [0 BADM 364 0 BADM 327 . N

0 BADM 360 0 BADM 328 Elective Hours Remaining

[0 BADM 322 [ BADM 361 Average Credit Hours/Semester
[0 BADM 326 [0 BADM 362
[0 BADM 351

Course Recommendations

Course Suggestions Credits | Message

Course Planning

Additional Notes

Freshman Sophomore
Spring Summer Fall Spring Summer
Credit Hours: Credit Hours: Credit Hours:
Junior Senior
Fall Spring Summer Fall Spring
Credit Hours: Credit Hours: Credit Hours: Credit Hours:




